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Liberty development hears market call for smaller suites,
efficient design and affordable pricing... and listens

Upcoming Launch of Canopy Towers 2 Sees A Customer-
centric Approach Help Guide Development Decisions

While most successful real
estate developers will tell you that its
their ability to see the future is the key
to long-term, sustained success. But,
if you ask Liberty Development the
secret of their success the developer
will say that its not just (fore) sight that
has helped them succeed, but the
ability to listen that has made the
biggest difference.

“We think about the future with every
community we build,” says Liberty’s
Shawn Richardson, Director of Sales
and Marketing. “But its what we hear
from the market that has the biggest
impact on our approach.”

That's never been truer than with
Liberty’s strategy for the launch of
Canopy Towers 2, in Mississauga.
Determined to ensure that the follow
up phase to its successful Canopy
Towers community was a success, the
developer used much of last year to
hone the details and deliver a
development opportunity that was

ideally designed, efficiently laid out,
and accurately priced.

“We used last year to reach out to
purchasers and industry influencers,
intent on listening before bringing
Canopy Towers 2 to market,” says
Shawn Richardson. “This period
allowed us to ‘pressure test’ various
aspects of the project. That input
has resulted in the launch of
Canopy Towers 2 this quarter, and
the introduction of the most
efficiently designed suites on the
market. At a very attainable price
point.”

Canopy Towers 2 will see
approximately 25% of its unit mix
priced around $400,000, with the
remaining suites all designed to meet
buyer demand (for less than
$700,000).

With suite size and price dominating
the minds of most buyers, Liberty
reimagined the suite mix and its
efficiencies. “We worked to ensure

architects at Dialog and our interior
designers with Tanner Hill, along with
our sales brokers, Oracle Group Realty
looked at the project with market
sentiment in mind,” says Shawn
Richardson.

The result are suites that boast an
enviable mix of standard features and
finishes in a smaller, yet smartly
designed space.

Suites at Canopy Towers 2 will see
quartz countertops, stainless steel
appliances and European-style
cabinetry in the kitchens, while the
bathrooms will feature quartz
countertops, modern white bathroom
fixtures, porcelain surrounds, single
lever faucets and a deep white acrylic
soaker tub.

The living spaces will be defined by its
rich laminate flooring throughout the
unit, contemporary doors with brushed
nickel hardware, four-inch baseboards
and mirrored sliding closet doors in the
foyer (where applicable).

Of course, Liberty believes that the key
to maximizing purchaser satisfaction
of a small residence is to ensure a
large amenity program,

“We think our buyers will be very happy
with the full range of amenities being
offered, as well as the live, work and
play opportunities of our location in
downtown Mississauga,” says
Richardson pointing to the long list of
amenities at Canopy Towers 2 which,
includes the ‘wish list’ shared with the
developer as part of their engagement
process last year.

“We heard buyers asking for a yoga
studio, fitness centre, golf simulator,
pet wash, children’s play space and a
half-size basketball court, and more,”
says Richardson. “And we delivered.
But we also heard the call for a
competitive price point and an efficient
design... and there again, Liberty is
listening.”For your chance to be heard,
visit canopytowers.com/lib and register
for early access to Canopy Towers 2.

Canada's Cottage Country Anticipates
Price Surge in 2024, Report Reveals
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unfolds
across Canada, many are con-
templating the prospect of pur-
chasing a cottage or cabin amid
4 2 new report from Royal
LePage forecasting potential
price increases. Released on
Wednesday, the report sug-
gests that prospective buyers
should exercise caution and
budget meticulously before
committing to such a purchase.
According to Phil Soper, Presi-
dent and CEO of Royal LePage,
the recreational real estate mar-
¥ ket is poised for a resurgence,
with the national median house
price projected to rise by ap-
proximately five percent. Soper
attributes this trend to escalat-
ing demand fueled by inflation,
noting that virtually every region
in the country is experiencing
growing demand and conse-
quent upward pressure on

The report underscores
the impact of dwindling supply
and heightened demand on rec-

reational home prices, echoing
findings from 2020 when prices
surged by approximately 11.5
percent due to similar market
dynamics. Arecent survey con-
ducted by Royal LePage among
150 recreational real estate pro-
fessionals revealed that while
41 percent reported decreased
inventory compared to the pre-
vious year, 64 percent noted
sustained or increased demand.

Soper attributes this
renewed interest in recre-
ational properties to eco-
nomic revival and growing
confidence among buyers,
particularly as uncertainty
surrounding economic condi-
tions eases and interest rates
stabilize. Consequently, low in-
ventory levels coupled with high
demand are expected to propel
price increases, with Atlantic
Canada, British Columbia, and
Ontario projected to witness the
most significant jumps of 4.5,
five, and eight percent, respec-
tively.
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